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COMPETITIONS  

Project 1: Design Methodology
Conceptual Product Solutions

Project1:Vehicle Design
Project 3: Vehicle Interior

Graphic Design 1
Project 3: Vehicle Interior

Design Process 1
Design Project - Hot Team 3
Design Project - Hot Team 3

Design process basics

SWEDISH SAYING OF THE WEEK

Nära skjuter ingen hare – A close shot will never get you the rabbit  

Deadline: November 10
free of charge

Capture the Emotion - 
Design Competition 

Are you interested in design sketching? 
Can you capture the essence of words & 
phrases in a sketch? Well, CarDesign face-
book page, the authors of Learning Curves, 
DesignerTechniques and Sketch A Day 
have teamed together, and are launching a 
new sketch competition for students entitled 
'Capture The Emotion.'

Weekly Topics are published on the CarD-
esign facebook page

http://www.designertechniques.com/articles/capture%20

the%20emotion%20competition%2001.htm

if concept design award
We are looking for concepts by 
students and graduates from all 
design disciplines, concepts that 
represent a response to future 
challenges and that consider 
intelligent and contemporary 
design strategies.

http://www.ifdesign.de/talents_concept_de-
sign_award_e

Deadline: 9 January 2014 
free of charge
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Visit the UID Facebook page!
http://www.facebook.com/uid

Tweet with UID with: #lifeatuid 
Or follow us: @wozzop

Check out the UID vimeo pages: vimeo.
com/uid & vimeo.com/ixdumea

10 words or less about yourself:
Social, talkative and a bit crazy.

Something most people do not know about 
you:
I’m actually really scared of gnomes.

The New Black in TV / MOVIES: 
Right now i would say The Walking Dead, I have a 
thing for zombies.

The New Black 5 in DESIGN: 
I really like the norweigan industrial designer Peter 
Opsvik and the swedish fashion designer Bea 
Szenfeld. I think she’s a really inpiring person!

The New Black on the WEB / Books / 
Magazines: 
Learning Curves  and Design sketching

 D
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10 words or less about yourself:
   o      _______________
  /\_  _|             |
_\__`[_______________|  -Mike Stringer-
 ] [    \,     ][                   ][

Something most people do not know about 
you:
My second name is Tobias. My brother has cho-
sen it when he was 3.
     
The New Black in TV / MOVIES: 
The Creation: The Earth is a Witness

The New Black 5 in DESIGN:     
the human body, especially the eye

The New Black on the WEB / Books / 
Magazines: 
www.fotocommunity.com

CREDITS
Thanks for your contributions.
Future articles & photos can be sent to:
wozzop@gmail.com by Thursday evenings.
We love hearing from you!!

Editor: Stephanie Knödler
Graphic Designer: Stephanie Knödler
Contributions: Karey Helms, Emily Keller, 
Ilteris Ilbasan
©2013 UID

SINGLE SUBJECT COURSE        
Tjänstedesign/Service design, 
Strategisk design och roduktutveckling
/Strategic design and product development.

KITCHEN CLEANING 
BA THREE
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WOZZOP Inspirational

BLOOM
Helmet
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Japanese production company TOKYO 
SAFETY has created a line of helmets for 
speedy emergency evacuation that fold and 
collapse into a streamlined shape in a less 
than a minute. The ‘bloom’ helmet is strong 
enough to protect against falling debris 
in the case of an earthquake or natural 
disaster, while also able to tuck into itself, 
making it portable and easily transportable. 
While in its closed position, a cord attached 
to the back of the protective gear can be 
pulled-outward, expanding the adaptable 
panels into a concave form. Two lanyards 
drop down from the crown of the helmet, 
working as the safety ties and buckles to 
be fitted around users chin. 

world view takes you into outer-
space via high-altitude balloon

For $75,000 USD, tuscon-based world 
view enterprises can bring you 30 km 
(18.6 miles) above the earth’s surface in a 
capsule lifted via high-altitude balloon for 
a suborbital spaceflight. similar to virgin 
galactic’s ‘SpaceShipOne’, the ride is 
designed to offer spectacular views of the 
curvature of our plant for a fraction of the 
cost.  

‘Seeing the earth hanging in the ink-black 
void of space will help people realize our 
connection to our home planet and to the 
universe around us’, said world view CEO 
jane poynter. ‘The luxurious comfort and 
gentle glide of the vessel will spoil you 
for hours, while you sip your beverage of 
choice — the curvature of the earth will 
simply take your breath away.’ She adds.

With tickets becoming available in the 
next few months, and trips commencing in 
2016, the ride will let customers navigate at 
maximum altitude for about two hours.

http://www.designboom.com/

2OUTER SPACE


